
of InPost deliveries in the e-commerce
basket for domestic shipments



WHY SHOULD
YOU CORRECTLY 
IMPLEMENT INPOST 
RECOMMENDATIONS 
IN THE SHOPPING 
CART OF YOUR E-SHOP? 

91% 
of online shoppers say that to 
encourage them to buy more 
often, the delivery time 
should be 12h

98% Parcel Locker shipments
are delivered just one day! 
A Parcel Locker perfectly meets this 
expectation of e-commerce customers.

Sources: TNS Kantar study, April 2025 and the report "E-
commerce in Poland", Gemius 2024, *Average on-time 
delivery within the InPost Paczkomat® service in 2024

73% 
of online shoppers say 
that 24/7 availability 
motivates them to 
shop online.

...which leads us to the conclusion 
that e-commerce customers will 
carry over their shopping habits 
and expect the same from 
delivery — 24/7 availability.

94% 
of online shoppers choose 
InPost Parcel Lockers as 
their preferred delivery 
method.

This means that 94% of 
potential customers may 
abandon their shopping cart if a 
Parcel Locker pick-up option is 
unavailable, even if the store 
offers a competitive sales offer.

43% 
of shoppers want the 
option to return their 
purchases

For 82% of online shoppers, 
the most encouraging return 
option for online purchases is 
the possibility of free 
returns via Parcel Locker!
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1.
DELIVERY 
METHOD 
SELECTION
A.
Sizes and versions 
of logotypes

Use the full version of the logotype 

for each delivery method. 

This helps online shoppers trust 

your e-shop more and choose their 

preferred delivery method faster.

Weekend Parcel in the first place 

— if  available. The sooner your 

Customers receive their parcel, 

the better. If the Weekend Parcel 

option is available, place it at the top 

of the cart so that it is instantly visible.

Use the correct and full name of the service. 

The fact whether a parcel is delivered on the 

weekend or after, via courier or to a Parcel 

Locker, makes a significant difference to online 

shoppers. Using the correct and full service 

names helps avoid misunderstandings.

Delivery time and price matter.

For many Customers, this is key information 

that influences their decision to shop. 

If a parcel can be delivered on the weekend, 

showing the exact delivery date is essential.

Implementation the InPost International 

service. 

To properly implement this service, the 

information must be presented according 

to guide available here: LINK

https://inpost.pl/sites/default/files/2025-02/25_InPost_International_przewodnik_skutecznej_implementacji.pdf


Use icons for each delivery method.
They are already used in other InPost 
channels (mobile app, parcel tracking) and are 
easily recognizable to online shoppers. Proper 
communication during the delivery method 
selection phase can also result in the positive 
reception of your shop.

Minimum icon sizes matter. 
Ensure that icons are not smaller than 
the minimum required size. Illegible icons 
negatively impact the clarity of delivery 
methods and overall perception of your shop.

Types of icons and sizes.

Minimum 
size

Recommended 
size

128 x 12 px 214 x 20 px

32 x 12 px 53 x 20 px

116 x 12 px 193 x 20 px

66 x 12 px 110 x 20 px

Type

48% 
of online shoppers abandon their 
cart due to high extra costs

Baymard Institute, 2024

Desktop

Mobile

A.
Sizes and versions 
of logotypes

1.
DELIVERY 
METHOD 
SELECTION

Files to download

http://inpost.pl/do-pobrania

http://inpost.pl/do-pobrania
http://inpost.pl/do-pobrania
http://inpost.pl/do-pobrania
http://inpost.pl/do-pobrania
http://inpost.pl/do-pobrania


A.
Sizes and versions 
of logotypes

If the site’s architecture 
allows for larger graphical 
elements, use the full 
version of the logos.

This solution is especially effective for price 
comparison sites. In price comparison listing, 
the logo serves as a badge, informing online 
shoppers about the available delivery methods 
without requiring them to view the full offer 
of a given shop.

Full version of the logo (minimum height: 60px):

1.
DELIVERY 
METHOD 
SELECTION

Files to download

http://inpost.pl/do-pobrania

http://inpost.pl/do-pobrania
http://inpost.pl/do-pobrania
http://inpost.pl/do-pobrania


1.
DELIVERY 
METHOD 
SELECTION
B.
Mobile — 
selecting a Parcel 
Locker as 
a delivery method

When choosing a delivery 

method Paczkomat® or Paczka

w Weekend — a map and list 

should immediately appear, 

allowing for quick selection of the 

pickup location. This is especially 

crucial for new users who may not 

know where their nearest 

Paczkomat® is.

With icons
Delivery selection step Map View (Layer)

Map View (Layer) Selected delivery

Without icons
Delivery selection step Map View (Layer)

Map View (Layer) Delivery selected



1.
DELIVERY 
METHOD 
SELECTION
C.
Desktop — 
selecting a Parcel 
Locker as 
a delivery method 

70% 
average documented 
online shopping cart 
abandonment rate

Baymard Institute, 2024

With icons

Delivery 
selection 
step

Map View 
(Layer)

Delivery 
selected

Without icons

Delivery 
selection 
step

Map View 
(Layer)

Delivery 
selected



2.
FINDING A PARCEL 
LOCKER/PARCELPOINT
A.
Triggering a Geowidget

Map and list on the layer. 

By placing the map and list of Parcel Lockers on a layer, online 

shoppers can focus on one task — quckly finding of their desired 

delivery location. This helps them avoid distractions and prevents 

from getting lost in the process. After selecting the Parcel Locker, 

the map will close, and the online shopper will conveniently return 

to the cart.

In mobile devices, the map 

should cover 100% of the 

screen to maximize easy 

of zooming and finding 

a location on the list.

In a desktop browser, the 

map should cover around 

90% of the screen, so that  

the online shopper can focus 

on choosing a Parcel Locker 

while still feeling enagegd in 

the shopping process.

88% 
of respondents indicated 
spontaneous awareness 
of the InPost brand

TNS Kantar, April 2025



2.
FINDING A PARCEL 
LOCKER/PARCELPOINT
B.
Searching on a map

Geolocation — during the first triggering of the layer, ask the 

online shopper to share their location. It’s the fastest method 

for seeing nearby Parcel Lockers.

City, street, postal 

code, name (code) of 

the Parcel Locker — 
quick filtering of the 

Parcel Locker list.

Filters — they help in 

selecting the desired type 

of the pick-up point: Parcel 

Locker or ParcelPoint



2.
FINDING A PARCEL 
LOCKER/PARCELPOINT
C.
Searching on a list

Convenient address search engine with 

suggestions.

If the online shopper doesn’t want to share 

location, Customers have the opportunity to 

type in their city, street or postal code for 

parcel pick-up. 

The search engine effectively suggests the 

indicated location and nearby Parcel Lockers 

or ParcelPoints.



2.
FINDING A PARCEL 
LOCKER/PARCELPOINT
D.
Selecting — a Parcel 
Locker or a ParcelPoint

After selecting the appropriate 

location, a pop up will appear on the 

screen, containing details such as the 

address, opening hours and additional 

information to help indicate where the 

Paczkomat® or PaczkoPunkt is 

located.

22% 
of online shoppers abandon 
their cart if the proces is to 
complicated or takes too long

Baymard Institute, 2024



2.
FINDING A PARCEL 
LOCKER/PARCELPOINT
E.
Details — Parcel Locker
or ParcelPoint 

A picture of the Parcel Locker in the 

context of the street, along with 

additional information about the location 

or ParcelPoints’ opening hours, will help 

online shoppers choose their desired 

pick-up point.

24/7 availability 73% 
and convenience 72%, 
understood as not having to 
travel to a store, are the 
most frequently mentioned 
factors motivating 
respondents to shop online.

report "E-commerce in Poland", 
Gemius 2024



3.
GOOD PRACTICES
A.
Complete information 
about the delivery

Use the name Parcel Locker/ ParcelPoint 

and avoid understatements. Online 

shoppers must be certain where and 

when they will pick-up their parcel.

If the parcel is accidentally directed to 

a ParcelPoint that closes at 5 PM, the 

Customer’s disappointment will negatively 

impact the perception of your shop.

23% 
of online shoppers abandon their 
purchase (abandon the cart) if the 
delivery time is too long

Baymard Institute, 2024

Good

I know what I choose

Bad

No name of the service



Good

I know when I will receive my parcel

3.
GOOD PRACTICES
B.
Delivery time — how to 
inform about the expected 
delivery time

Paczka w Weekend (Weekend Parcel)

If you’re enabling this delivery option, information about 

the delivery date is essential for the online shopper to 

make a decision.

The delivery time is 1-2 business days 

By choosing InPost, you’re opting for reliable and fast 

delivery – parcels reach customers as early as the next 

working day (D+1 model). An example? An order placed 

on Monday evening is ready for pickup on Tuesday.

The Customer can collect the package whenever it’s 

convenient for them.

If you can’t guarantee the delivery date, specify 

a time range. If you don’t have the product in your 

warehouse write about it directly (shipment: 3-5 days). 

Online shoppers value honesty and understand that 

they won’t receive their parcel in the morning if they 

placed the order the evening before.

Bad

No delivery date



3.
GOOD PRACTICES
C.
Saving the pick-up point

If during the first purchase, the online shopper 

chooses the Parcel Locker/ParcelPoint that 

is most convenient for them, remember their 

selection (user data, account/cookies). Most 

online shoppers use a particular Parcel Locker 

regularly.

By remembering the delivery 

address you make shopping 

faster, more comfortable and 

more personalized. Online 

shoppers will appreciate it.

82% 
of respondents believe that Paczkomat is the most 
ecological form of delivery and shipping

TNS Kantar, April 2025



3.
GOOD PRACTICES
D.
Markings on the map

Use a visual code to mark Parcel 

Lockers and ParcelPoints. 

Proper pin colours and their sizes 

should change according to the 

scaling of the map, facilitating the 

quick decision for the online shopper.

Minimum pin sizes. 

Remember not to use pins smaller 

than the minimum size. Illegible 

pins negatively impact the 

perception of your shop and 

the delivery methods.

Type
Minimum 
size

Recommended 
size

Paczkomat® 21 x 26 px 32 x 40 px

PaczkoPunkt 21 x 26 px 32 x 40 px

Grupa obiektów 20x20 px 32 x 32 px



3.
GOOD PRACTICES
E.
Full information in the 
description of a particular 
Parcel Locker or 
ParcelPoint

Every piece of information may be important. 

Especially availability hours of Parcel Lockers 

and ParcelPoint that are closed in the evening 

or supplementary texts about the location 

of machines.



3.
GOOD PRACTICES
F.
Many providers 
on one map

Provider chosen on a map.

If the online shopper chooses Parcel 

Lockers from the list of delivery methods, 

show them only the Parcel Lockers.

Providers filter on the map.

If you’re enabling the option to search for 

other providers on the map, make sure they 

can be filtered. Online shoppers have 

different habits and preferences, but the 

ability to see only the selected type of 

pick-up point impacts the speed of their 

decision-making and cart finalization.



Returns page tab.

Place a link to Quick Returns in the 
page footer, in the key information links 
section. Clicking on the link should take 
you to a dedicated returns policy site. 

On this site, next to the content of the 
policy, present the return process 
clearly, shown in the graphic next to it. 
You can copy the text from the 
visualization. You can find 
downloadable icons and the InPost
Quick Returns logo here:
https://inpost.pl/do-pobrania

Such a presentation facilitates 
understanding of the returns procedure, 
building customer trust and increasing 
customer satisfaction.

Shopping process.

During the shopping process, on the 
shopping cart page or when finalizing 
the order, it is useful to remind the 
customer of the Quick Returns policy to 
ensure them, they can return the 
product when needed.

G.
InPost Quick Returns

3.
BEST PRACTICE

FAQ section.

In the Frequently Asked 
Questions (FAQ) section, it is a 
good idea to include detailed 
information about the Quick 
Returns process, which is one of 
the most frequently requested 
topics by customers.

Mobile app.

If your store has a mobile app, 
information about Quick Returns 
should be easily accessible both 
on the product page and in the 
section dedicated to returns.

How to return a product to a store

Pack the products you 
want to return.
Attach the proof of purchase 
(receipt) and the withdrawal 
form, which was included in 
the parcel.

1

Send your parcel via 
InPost Quick Returns.
Move to the form where you 
send your parcel. You will 
receive a return code.

2

Drop off the parcel at 
the point of shipment
Use any of our 26,000 
Parcel Lockers or 4,000 
Parcel Points.

3

Wait for a refund.
We will send you the 
money within 14 days. You 
will receive the refund to 
the account number 
provided in the withdrawal 
form.

4

SEND A RETURN PARCEL

Easy returns by InPost 

MORE THAN 30,000 POINTS OF SHIPMENT -
PARCEL LOCKERS AND PARCEL POINTS

SEND A RETURN PARCEL

Easy returns by  InPost

MORE THAN 30,000 POINTS OF SHIPMENT -
PARCEL LOCKERS AND PARCEL POINTS

How to return a product to a store

Pack the products you want to return.
Attach the proof of purchase (receipt) and the withdrawal 
form, which was included in the parcel.

1

Send your parcel via InPost Quick Returns.
Move to the form where you send your parcel. You will 
receive a return code.

2

Drop off the parcel at the point of shipment.
Use any of our 26,000 Parcel Lockers or 4,000 Parcel 
Points.

3

Wait for a refund.
We will send you the money within 14 days. You will 
receive the refund to the account number provided in 
the withdrawal form.

4

https://inpost.pl/do-pobrania
https://inpost.pl/do-pobrania
https://inpost.pl/do-pobrania


4.
CONTACT
In case you have any questions:

Visit

Integration

Downloads’ subpage, where you can find the 
up-to-date logotypes and other materials

To download

Access to API, configuration

Instructions for generating API access

Developer documentation

API documentation

Contact form

Support

https://inpost.pl/en/integration
https://dokumentacja-inpost.atlassian.net/wiki/spaces/PL/pages/11731055/Autoryzacja+Kolekcje+zapyta
https://docs.inpost24.com
https://inpost.pl/do-pobrania
https://inpost.pl/en/form-support


THANK YOU
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